


Laurent GLORIEUX

« ESSEC

« Entrepreneur

« Technology

* Learning

» International business developer

» Director — Latin America and Caribbean
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Vision:

A global society with individuals
empowered to communicate and
understand others without limitations

Mission:

Rosetta Stone continuously sets the
standard in learning to enable people to
change their world.

Every day, we work to improve learning by
making it more effective, accessible and
engaging.
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obal Employees:
A trusted partner at...
» 20,000+ schools,

+ 9,000+ government & non-profit agencies,
* 8,000+ businesses, and
* Millions of learners worldwide.
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Challenges of HR
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Human Capital

Customer Relationship

Innovation

Operational Excellence

Corporate Brand
and Reputation

- Financial Times “CEOQ Top Priorities for 2014”
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Effective Communication

Equip for Success

Rosetta Stone and its business
partners

equip employees to drive
Canada’s Corporate Environment
HR priorities to fruition
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foreign-born employees in U.S &
Canada companies (16.1% of labor force)

of business leaders plan growth in
markets where English is not currently spoken

Employees are not annual consumption in

prepared {o drive your emerging markets is projected to hit by 2025
global business

people in the U.S & Canada.
speak more than one language
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Acquire Resources
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Develop Within:
e-Learning
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riorities

Human capital

Drives engagement

Customer relationships

Improves retention

Innovation

Enables collaboration

Operational excellence

Ensures productivity and safety

Corporate brand and reputation

Aligns workforce with brand
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How We Can Help
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1992 I' Today

Trusted by over 12,000 businesses
over more than 20 years
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Approach:

o Structured immersion

* Helps learners think in their
new language

» Tutors are conversation partners

Benefit:

Beginners quickly develop
confidence to engage successfully in
everyday conversations.

For Inldiatel
Advan arners
Approach:
« Expand existing language skills
« Pragmatic and personalized

» Refines grammar sKkills

» Tutors are experts

Benefit:

Intermediate and advanced learners
develop specific skills and knowledge
through personalized instruction.
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Flexible Language Solution
SLEMENTATIO N « Communicative method
« Single solution for all levels
* Relevant and engaging exercises
* Personalized learning paths
« Live Tutoring and Phone Courses
« Motivational services
ADVANTAGE [ « Accessible anytime, anywhere

* Mobile apps

Covers:
e A1-C1*

« Up to nine languages

< S
o ']
“in, <0 * Target Learners: Intermediate
STRATOB®
to Advanced
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Training, Implementation,
and Support services

» Best practices seminars

* LMS integration support

* Program promotion templates
« Employee/learner help

Administrator Tools

« Usage metrics

 Evaluate time on task,
progress, score

« Benchmarking
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CEC Ority Partner

Human capital All Courses across business lines
Customer relationships Sales, Customer Service
Course Innovation R&D
Operational excellence Operations, Manufacturing

Corporate brand and reputation Marketing, Legal

Higher
Visibility

More
Control

Low
Spend

O;
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Confidence
Booster

Penetrate
New Markets

Attract New
Employees
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2/3
can now
broaden
customer

base

more confident
speaking new
language

86%
perform better
in their job
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